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message from the chair & ceo

It is hard to believe that ten years ago, the first foundations 

of Business for Development were laid down. Back then we 

were called Business for Poverty Relief Alliance, and the 

organisation was formed as an extension of World Vision to 

look at how business, and their value chain, could be utilised 

to have a positive impact in developing countries.

Ten years ago, engaging corporations to do business in a way 

that alleviates poverty was barely heard of. In Australia it was 

considered a novel idea with no real business case. It was an 

uphill battle to engage not only business but also non- 

government organisations (NGOs), to consider working 

together to have an on-the-ground impact for communities. 

The Australian government’s aid program, then known as 

AusAID and now part of the Department of Foreign Affairs and 

Trade (DFAT), made the first investment of AU$400,000 to get 

the ball rolling. They saw the potential in engaging business to 

have an impact on development. What began as a small, 

passionate and highly aspirational campaign to challenge 

corporate Australia has since grown into a cutting-edge

organisation, committed to the development of Inclusive 

Business. 

This success did not come without significant hard work, many 

challenges and several lessons. Business for Development is 

forging new frontiers. As Warren Buffett once said, “Part of 

making good decisions in business is recognising the poor 

decisions you’ve made and why they were poor." 

We are working with the poorest of the poor – those that have 

often been forgotten because they are viewed as too hard to 

reach. We are proud to share our results and highlights from 

2016-17 — the most impactful year in Business for  

Development’s history — where we have reached and impacted 

over 23,000 people. These people now have access to 

economic opportunities that empower them to lift themselves 

and their families out of extreme poverty. Importantly, we are 

seeing our projects come to scale for our buyers, with cotton 

and rubber now being processed in factories and fruit expected 

to be delivered to market in 2018. 
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Achieving this has been no mean feat. It has 

meant that we have had to test new ways of 

doing business, challenge our client's 

thinking and be persistent. From this we have 

developed the LINC model, which is standing 

the test of time in the Inclusive Business 

space and is having an impact. Such 

knowledge is a true gift – it has built the 

tenacity and spirit of this organisation to 

challenge the status quo because we now 

know that we can achieve sustainable impact 

through the engagement of business and 

their value chain. 

The team hit the ground running in FY2017 by 

winning the inaugural Shared Value Award for 

Project to Watch, which was dedicated to the 

Kwale Project. Building on this, we presented 

at G20, the World Economic Forum (Asia), the 

Responsible Business Forum, and we 

organised a presentation with Oil Search to 

the top PNG extractives in Sydney. With 

Alison Watkins, the CEO of Coca-Cola 

Amatil, we also organised a roundtable for 

some of Australia’s leading fast-moving 

consumer goods and packaging companies. 

Having dug deep in the Inclusive Business

trenches to find where the greatest change 

can occur, it has become evident that for an 

Australian NGO, our unique approaches are 

resonating well with the extractives industry. 

Extractives working in developing countries 

can play a significant role in the development 

of Inclusive Business, as they are often 

located near subsistence agriculture regions 

and have an interest in designing community 

programs that improve the economic 

sustainability of the surrounding area, 

reducing the dependence on mining 

activities. There is a clear nexus between 

mining and agriculture and the Thought 

Leadership team has been working with the 

PNG APEC Business Advisory Council (ABAC  

PNG), and the PNG Chamber of Mines and 

Petroleum is bringing this nexus to life as 

part of APEC 2018 in Papua New Guinea. 

We work with a range of partners — from 

smallholder farmers, NGOs and 

governments to multinational corporations 

— in order to drive lasting change not just 

for farmers, but across whole value chains. 

These partners have demonstrated the 

vision and belief in developing market- 

based solutions that have on-the-ground 

impact. 

Business for Development is grateful for 

the support of our Board, staff, donors, 

partners, impact investors and allies. We 

look forward to scaling our impact in the 

years ahead and helping more families and 

communities build a brighter future.

Sincerely,   

Peter Botten CBE 

Chairman 

Mark Ingram 

Chief Executive Officer 
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projects making impact on the ground

What an amazing year it has been for our projects. After so 

many years of effort, including the attrition of business 

partners getting “cold feet”, our first range of LINC projects 

have finally burst into commercially scaled activity across the 

world. 

What started as a site visit to Kwale, Kenya in mid-2013 at the 

request of Base Resources has now moved into year three of 

cotton production, which has scaled to commercial production for 

the first time. In parallel, our engagement with Cotton On Group 

has moved from an experimental idea to a successful linkage of 

Cotton On Group’s supply chain – from cotton to lint to yarn 

producer, to garment manufacturer, and to importation into 

Australia. The Australian Government promoted the project at the 

Global Cotton Conference in Germany and the Shared Value 

Summit in New York, where it was featured prominently. We 

believe that it is the first time an Australian clothing company has 

directly connected all the way through their supply chain with the 

primary producers of cotton. We also have building evidence that 

our program is doubling the income of these formerly subsistence 

farmers.  Special thanks to Tim Carstens and Colin Forbes at Base 

Resources, Paul Murdoch and the broader Cotton On Group 

team, Anthony Muriithi Fibre Crops Directorate for their invaluable 

technical support, and John Cook, our Director of Africa 

Operations,

KWALE LINC SCALES TO OVER 2,000 FARMING HOUSEHOLDS 
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C M CA  AG R O  I N D U S T R I E S  L I N C  S CAL E S  T O  

1 , 5 0 0  FAR M E R S

This program in the Western Province of Papua New 

Guinea started as an exploratory mission back in

February 2014. By October 2014, Ok Tedi Development 

Foundation had commissioned Business for Development 

to create a LINC company for rubber farmers to sell to 

Olam, a global agri-business. By September 2015, PNG 

rice distributor, Trukai Industries, had conducted a 

technical evaluation of rice production in Obo Village, 

Western Province. In May 2017, our first shipment of 

rubber was consolidated and shipped off to Olam in 

Malaysia for the manufacture of motor vehicle tyres. We 

look forward to rice offtake to Trukai in FY2018 and the 

building of the planned ribbed smoked sheet rubber 

factory by the end of 2017. Thanks to Ian Middleton, CEO 

of Ok Tedi Development Foundation, for his relentless 

commitment to the ideals of the LINC model and to the 

commercially sustainable economic future of the people 

of Western Province, Papua New Guinea.  
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In September 2013, MMG invited 

Business for Development to explore 

market linkage options in Savannakhet 

Province, Laos, which is in close 

proximity to their gold mine. Around the 

same time we were connected to 

Ironbark Citrus – a dynamic citrus 

farming company in Queensland. 

Ironbark was looking for a production 

base of citrus fruit in South East Asia to 

supply their clients in the region with 

counter-seasonal production for 

Australia. A partnership with MMG was 

the perfect match. In 2014, nurseries 

were established, farmers were trained, 

and citrus trees were planted in nearby 

villages. 

In 2017, the first fruit has appeared on 
the trees with the first commercial 
“flush” of l ime, lemon, mandarin, and 
oranges expected in the middle of 2018. 
The program already provides a 
transformative economic opportunity 
for 150 farmers, as the value of citrus 
fruit is at least ten times the value of 
cassava, which was formerly grown in 
the region.  A very special thanks to 
Andrew Hocking, Community 
Development Manager at MMG, Sue 
Jenkin, CEO of Ironbark Citrus and Paul 
Voutier, Business for Development 
Project Manager. Without their tenacity 
and commitment, we would not be 
transforming the lives of these poor 
farming communities in central Laos. 

IRONBARK LAOS MOVES INTO COMMERCIAL 

PRODUCTION 
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We have other projects that produced great results 

in 2016-17 and are impacting farmers. They include 

Hilans Pik which has completed pig production 

trials and will move to scale up in early 2018. Local 

Landowner groups have seen the potential of this 

project and committed funds and support to 

progress this initiative, which has the vision to 

develop a locally developed, commercially 

sustainable protein source for Papua New Guinea. 

Our Grains Project in India, in partnership with the 

Australian Centre for International Agricultural 

Research (ACIAR) has implemented research to 

provide farmers in India with 

conservation agriculture techniques to make 

smallholder agriculture more productive, profitable 

and sustainable.  

This financial year there have been 23,230 people 

impacted by our work, that are on a trajectory to 

increased income opportunities and lifting 

themselves out of poverty. 
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the linc. why it's unique & how it

impacts people

There are around 500 mill ion smallholder 

farmers who live on around 1.5 hectares 

of land, where they generate only 

enough income and food to meet their 

basic needs. Developing solutions for 

these farmers means finding 

opportunities that engage one-third of 

humanity in addressing food security, 

climate stability, resil ience, biodiversity 

conservation and rural employment. Yet, 

these farmers are often neglected 

because they live in remote locations 

and are a marginalised and 

disenfranchised population. 

To connect farmers to markets on an 

equitable basis requires trusted 

intermediaries, as well as sustainable and 

scalable business models that generate 

sufficient wealth amongst these farmers 

to enable a pathway out of poverty. If 

such connections can be made, farmers 

can exit poverty on a long-term, 

inclusive and commercially sustainable 

basis. 

The Long-Term INclusive Commercial 

(LINC) enterprise recognises that 

farmers and food/agribusiness have 

mutual benefit in growing their 

businesses together. The LINC seeks to 

achieve this through creating an 

independent, financially sustainable 

social business that can grow to scale 

over time. 

A LINC trades commodities from a group 
of farmers to a Company. Importantly 
the LINC reinvests what has traditionally 
been the trader’s margin into farmer 
development and community programs. 
The model is scalable and grows through 
engaging new farmers. New farmers are 
free to join the LINC as providers with 
the same rights as existing farmer 
suppliers. The model is also designed to 
be sustainable, with a LINC securing its 
funding through a margin on sales, 
negating the need for ongoing 
benevolent funding. 

The governance of a LINC ensures 
business growth for both the farmer and 
the food/agribusiness. A LINC is 
structured as a company with shares 
(non-dividend paying) held by a trustee 
or custodian on behalf of the community 
and has a constitution that requires that 
all surplus profits generated be 
deployed in social and community 
programs. 

LINC Boards are comprised of farmer 
representatives, to facil itate farmer 
voice in decision making, commercial 
experts from the food/agribusiness 
industry, who bring the skills needed to 
build a sustainable business, agricultural 
advisors, who oversee the LINC’s effort 
to address farm productivity, and NGO 
representatives, who bring cultural, 
social and gender expertise. 
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The LINC strikes a balance between 

two approaches: 

Approach 1 – Trying to establish 

independent farmer organisations, 

which can struggle to succeed 

without ongoing support.  

Approach 2 – Leave it up to 

companies to develop their farmer 

support programs, with some 

catalytic support from donors and a 

common platform to share best 

practice, overall strategy, advocacy 

and metrics.  

LINC brings the best of both 

approaches, helping to establish and 

mentor farmer organisations over the 

long-term in running a business, while 

also providing ongoing access to 

markets and technical support from 

the private sector parties that are there 

to stay. This helps to capture savings 

from better supply chain co-ordination 

and gives the farmers the power to 

determine how those savings are 

reinvested back into the community. 
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The past 12 months have been an incredibly 

productive and successful season for our 

Thought Leadership team. During this time: 

Business for Development was invited to attend 

G20 deliberations on ‘Building an Enabling 

Environment for Inclusive Business’ with a 

select group of government policy makers, 

companies and NGOs in Germany. This forum 

was hosted by the United Nations Development 

Programme, the International Finance 

Corporation and the Inclusive Business Action 

Network – being invited to participate in 

discussions at the highest international level 

demonstrates our leadership in Inclusive 

Business practice.  

Our in-depth knowledge of Inclusive Business 

ecosystems was recognised by the  

Asian Development Bank, when Business for 

Development was commissioned to carry out 

the first ever report regarding Inclusive 

Business models in China and for Chinese 

companies operating abroad. Shortly 

thereafter, we were also commissioned to 

undertake an assessment of Inclusive 

Agribusiness opportunities in Myanmar, 

taking into account the perspectives of 

business, NGOs and multilateral agencies. 

thought leadership

We had the opportunity to take our collective 

learnings from ten years of experience to peak 

private sector forums in Australia and abroad, 

including INDABA (the world’s largest mining 

investment conference hosted in South Africa), 

the Responsible Business Forum in Singapore, 

the World Economic Forum East Asia Summit, 

and Africa Down Under in Perth.  
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Two events were hosted by Business for 
Development:  

The culmination of our project work and experience 

came to fruition when Business for Development, 

Base Titanium and the Cotton On Group was 

awarded Shared Value’s Project to Watch Award 

for Kwale Cotton. As a result, we’ve utilised this 

platform to broadcast our insights and LINC model 

to a broader audience across Australia and 

overseas.  

1. Peter Botten, Chair of the Board, hosted 

the heads of the extractives sector in a PNG 

roundtable. Here, key CEOs discussed why it 

was important to demonstrate to the PNG 

government, and the wider APEC community, 

the potential of building non-mine dependent 

economies through resource community 

development projects that focus on creating

sustainable livelihoods, food security and 

economic empowerment via Inclusive 

Agribusiness. 

2. To build an understanding of the 

opportunity for Inclusive Business in FMCG, 

the CEO of Coca-Cola Amatil hosted a 

luncheon where Richard Rogers (former 

Senior Program Officer of the Agricultural 

Development Program at the Gates 

Foundation) and Mark Ingram (CEO of 

Business for Development) presented on the 

sustainability challenges that the FMCG and 

packaging industries face, as well as the 

associated opportunities.
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the nexus between mining & agriculture 

Business for Development works at the nexus 
between the extractives industry and agriculture to 
leverage commitments that will ensure the 
advancement of smallholder farmers. We not only 
look to work with companies in this space, but also 
provide thought leadership so that there is greater 
up-take of the opportunity to make a positive social 
impact in communities that are near mines. 

WHY IS IT IMPORTANT?

The global footprint of the extractives industry is 
significant, and even more so in developing countries. 
According to the World Bank, at least 81 countries 
around the world have economies driven by 
resources from the extractives industry and yet 80 
percent of these countries experience a per capita 
income below the global average. In fact, the UNDP 
identifies that of the 3.5 billion people living in 
resource-dependent countries, approximately 887 
million live below $1.25 per day. 

Who are these people living below the poverty line? 
They are primarily smallholder and subsistent 
farmers dependent on agriculture. These farmers 
make up to three-quarters of the world’s poor, with 
70 percent of these farmers being women.   

To achieve sustainable economic growth in extractive 
rich developing nations, it is critical that growth 
fuelled by the extractives sector also creates 
benefits for poor and marginalised farming 
communities in mining project impact zones. 

As part of a community development program, the 
creation of sustainable income-earning opportunities 
through agriculture - beyond the  life of the mine - is 
perhaps the most meaningful way for extractive 
companies to reduce poverty, tackle the empowerment  

WHAT'S THE OPPORTUNITY? 
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AS A RESULT

Extractive companies play a significant 

role in initiating the development of 

Inclusive Business by aggregating farmer 

groups, assisting farmers with access to 

credit, training, tools and inputs, and 

facilitating direct market connections with 

buyers to support the establishment of 

new supply chains. Existing infrastructure 

investments include roads, airports, ports, 

power, water and transportation, to 

position farmers to connect to markets in 

ways that have not been previously 

possible.

In these instances, extractive companies 

act both as social investors and catalysts 

stimulating Inclusive Business activity by 

building the agricultural capabilities of 

smallholder farmers to supply local, 

regional and international markets.   

of women and achieve the company’s social 

licence to operate. 

The opportunity for the extractives sector 

to drive inclusive growth for smallholder 

farmers is large, given that extractive 

companies typically operate in close 

proximity to rural and remote subsistence 

farming communities. By fostering 

Inclusive Agribusiness development, 

extractives can ensure that impacted 

communities can pursue improved and 

sustainable livelihoods, both during and 

beyond the life of the mine. This can be 

done while minimising the loss of 

agricultural capabilities that occurs when 

subsistence farmers discontinue farming 

practices, due to mine based employment, 

being moved off/transferred to other land 

holdings and/or the receipt of royalty 

payments. 

Extractive companies are able to enhance 

their position as valued members of their 

host communities. Such relationships can 

contribute to the longevity of extractive 

projects while also ensuring the continued 

productivity of the mine, through a 

reduction in community tensions and 

disputes. 

Importantly, it also positions companies 

to directly contribute to the Sustainable 

Development Goals. 

One of the most important legacies a 

mining company can leave following mine 

closure is a local community with a 

productive agricultural capacity, which is 

linked to a commercial market, runs 

separate to the mine and has the 

governance structure to be self- 

sustaining once all assistance is removed. 

Through supporting the nexus between 

the extractive sector and agriculture, a 

long-term economic livelihood 

opportunity is created for the community. 
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partners

As Inclusive Business brokers, Business for Development’s modus operandi is about networking 
with likeminded organisations to learn from them, connect with them and develop opportunities 
that have an impact for them and smallholder farmers. It is about making mutually beneficial 
partnerships. 

We work in a very complicated and unique space, and it is this cooperation of uniting expertise 
and financial investment that enables us to benefit from each other’s knowledge and experience, 
to get the best results for all.  We would like to thank our partners past and present.  
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board

Business for Development is overseen by a talented group of business leaders. Our Board 
ensures that the organisation pursues its mission and has the resources and direction it needs 
to be successful. 

We would like to thank Andrew McConville (retired 5 December 2016) for being a key member 
of the Board and providing invaluable advice and support. Andrew McConville was Head of 
Corporate Affairs for Syngenta Asia Pacific since 2008. He has almost 20 years’ experience in 
agricultural issues management, public relations and corporate affairs. He was responsible for 
the management of the company’s reputation and stakeholder relationships across the region 
in the disciplines of Government and Public Affairs, Media Relations, Internal Communications, 
Corporate Responsibility and Issues and Crisis Management. 

Peter Botten, CBE. Chairperson 
Peter Botten is Managing Director of Oil 
Search. Peter has been a leader in the PNG 
petroleum industry for over 12 years. He is 
presently President of the Chamber of Mines 
and Petroleum and is a Council Member of the 
Australia PNG Business Council. He was  
made a Commander of the British Empire 
(CBE) in the Queen’s Honours List for 
services to the community and mining and 
petroleum industries in PNG. 

James Lowrey. Deputy Chairperson 
James is a senior executive in ANZ Banking 
Group’s global leadership team for Natural 
Resources, spanning mining, metals, oil and 
gas 
industries. Key responsibilities include 
strategic client coverage, business 
development and strategy, product partner 
and deal team co-ordination, business
planning, strategic initiatives, process 
improvement, cross-border deal flow and 
transaction execution, balance sheet and 
revenue optimisation, risk engagement and 
portfolio management. Based in Singapore he 
has over 20 years’ experience in 
international banking and the financial 
services sector, successfully structuring 
complex local and cross border transactions 
spanning most key industries. 

Daniel Blue. Chair - Audit Risk and Governance 
Committee 
Daniel Blue is a senior commercial lawyer. 
Daniel has advised the CEOs and Boards of 
leading Australian and overseas companies on 
many complex commercial matters. He has 
worked in the resources sector and assisted in 
the development of new resource projects in 
remote locations and communities, 
particularly in Africa and Asia. Daniel has 
served as a director of listed companies and 
was previously a member of the Advisory 
Board of the Graduate School of Management, 
University of Western Australia. 

Shannon Roper. Chair - Business Development 
and Engagement Committee 
Over the past 15 years, Shannon has provided 
strategic planning, organisational 
strengthening, technology enablement and 
results management for international NGOs, 
government and the private sector. Bringing a 
passion for both addressing poverty issues 
along with solving healthcare problems, 
Shannon has designed multi-sector 
partnership models, developed digital health 
platforms, and delivered large-scale 
transformation projects in 13 countries. She is 
adept at Lean Six Sigma and enjoys working 
alongside executive leadership, frontline 
staff and end users to design solutions and  
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Ilenna Copley 

Ilenna Copley is a senior commercial advisory 

and dispute resolution lawyer, having worked 

for 12 years at a top-tier Brisbane law firm. She 

has extensive experience in project managing 

large-scale, multi-faceted matters. In recent 

years, Ilenna has developed innovative and 

highly regarded business development 

initiatives. Ilenna is a Director on the Advisory 

Board of Eightytwenty Vision and holds a 

Bachelor of Laws (Hons) from Queensland 

University of Technology.  

Mark Ingram. Business for Development, CEO  

Mark Ingram served as the New Zealand 

Consul General to Victoria and Trade 

Commissioner for Biotechnology from 2003 to 

2007. During this period, Mark brokered the 

establishment of the Australia New Zealand 

Biotech Alliance, founded the New Zealand 

Victoria Business Group, and led the first 

official visit of the Victorian State Premier to 

New Zealand in over 50 years. Prior to his 

diplomatic posting, Mark had worked for New 

Zealand Trade and Enterprise as an Export 

Consultant. 

Elizabeth Raut. Company Secretary 

Elizabeth Raut completed ten years as the 

Victorian Manager of the Australian Institute 

of Architects at the end of 2010. Prior to 

this, Elizabeth worked in a number of roles 

within the healthcare sector. She was the 

National Business Development Manager 

with the Victorian Healthcare Association, 

undertook a number of management roles 

at St Vincent’s Hospital Melbourne and 

with the Sisters of Charity Health Service 

Melbourne Region, and completed a public 

health project for Health Victoria. 

coach change. Shannon is a senior leader in 

Accenture’s Health & Public Service practice based 

in Melbourne. She holds an MBA (Strategy) from 

the Sauder School of Business and a Bachelor of 

Rehabilitation Sciences (Occupational Therapy) 

from the University of British Columbia, Canada. 

She was previously on the Board of Directors at 

PeerNet BC. 

Doug Rathbone, AM 

Doug is an experienced Public Company 

Director and is a Director of Cotton Seed 

Distributors and AgBiTech. He is also a  member of 

the Rabobank Advisory Board. He is also a former 

Board member of CSIRO and a current Director 

of Business for Development. In early 2015, 

Doug stepped down as Managing Director and 

CEO of ASX listed company, Nufarm Limited. 

During his leadership of Nufarm, Doug 

successfully transformed the company from a 

small Australian business into one of the world’s 

leading crop protection and seed companies, with 

operations throughout Asia, Europe and the 

Americas.  

Kristina Hermanson 

Kristina has extensive international 

business experience in the power generation, 

agriculture and food sectors. As Director of 

Business Development & Strategy, SE Asia, at 

Archer Daniels Midland Co., she collaborated 

with diverse local and global teams to develop 

new business opportunities in New 

Zealand, Vietnam, Indonesia, China and 

Myanmar. She has implemented growth initiatives 

in the agriculture supply chain in Eastern 

Europe, Africa and India. Kristina is the 

Transformation Leader at Coca-Cola Amatil and 

delivers multi-stakeholder solutions in 

complex, dynamic global business environments. 
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staff

Our staff and their raft of knowledge, ability to 

troubleshoot and think out-of-the-square is key 

to the organisation being able to develop projects 

and produce thought leadership. 

As the organisation grows and changes, so has 

our staff. We would like to thank four team 

members who have left the organisation but 

made great contributions during their time as 

part of the team: 

1. Paul Voutier: As the GM Projects, Paul’s insight, 

creativity, problem-solving skills and wonderful 

ability to look at each project from several angles 

enabled him to find the best outcomes for all. 

2. Rosheen O’Hare: The backbone of Business for 

Development. As the Operations Manager for 

four years, Rosheen has been key to keeping our 

heart pumping by covering finance, risk and the 

wellbeing of all staff. She will be missed. 

3. David Campbell: His raft of agronomic 

experience brought insight to all projects. 

4. Steve Knapp: His background in fair trade 

brought to life value chains.  

5 Liam Flanagan, our expert in animal husbandry 

and feed milling, sadly passed away unexpectedly

in February. Liam’s in-depth knowledge of animal 

production systems and his passion for teaching 

and training made a significant impact to the 

project and those involved. 

Mark Ingram. Chief Executive Officer 

Mark is the founding CEO of Business for 

Development and is recognised for charting the 

strategic direction of the organisation since its 

inception. Under his leadership, Business for 

Development has become both the leading 

practitioner and voice of Inclusive Business.  

Prior to being appointed CEO, Mark served as 

the New Zealand Consul General to Victoria 

and Trade Commissioner for Biotechnology. 

Mark Matthews. Chief Operating Officer 

Mark has worked in private and public 

enterprise, government, not-for-profit and 

community organisations in Australia, 

Indonesia, Malaysia and Fiji. He has held 

leadership roles at the national and regional 

level in the Pacific. He has experience 

in leadership, advocacy, economic 

development, strategic planning, and 

project management and implementation.  

John Cook. Director Africa Operations 

With more than 20 years’ experience 

in the food and agribusiness industry, 

holding a variety of executive management 

positions including Regional Director 

Kellogg’s Europe, Managing Director 

Kellogg’s Australia, Global Head of Burns 

Philp Consumer Foods Division and Managing 

Director of Berri Limited, John 

Cook brings significant sector expertise 

to the work of Business for Development. 

Due to John’s extensive experience, he 

was appointed by the Foreign Minister 

of Australia to the Commission for 

International Agricultural Research.  

Paul Voutier. GM – Projects 

Paul fulfils a significant leading role in 

the design, development, implementation 

and management of Business for 

Development’s project work. He works 

closely with a range of multinational 

companies including MMG, Olam, 

Syngenta, Newcrest and Oil Search. Core 

to this work has been the introduction of a 

number of companies to Inclusive Business 

opportunities in the Indo-Pacific region.    
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David Faulmann, GM. Thought Leadership 

David has significant experience in 

developing and delivering Inclusive Business 

thought leadership together with some of 

the world’s leading companies, NGOs, 

multilateral institutions and donor programs 

across the Asia Pacific. He regularly 

speaks on and facilitates Inclusive Business 

workshops and leads the partnership with 

Business Call to Action. 

Meg Kauthen, Marketing & 

Communications Manager 

Having worked for Plan International 

and UNICEF, Meg has more than 11 years' 

hands-on experience in developing 

partnerships, creating sustainable programs, 

driving awareness and engaging the business 

sector.   

Rosheen O’Hare, Operations Manager 

Rosheen has more than 15 years’ 

experience as a Senior Administrator, in 

both the corporate and the not-for-profit 

sectors. Rosheen is a key support to

project staff and management at Business 

for Development in office management, 

accounting and financial processes, risk 

management, strategic planning, project 

and stakeholder management, developing 

cost-effective processes and HR.  

Isaac Jeffries. Financial Analyst 

Isaac specialises in designing and building 

sustainable businesses. He has previously 

worked in strategy at ANZ, finance at Servants 

Community Housing, and advising social 

enterprises at The Difference Incubator. 

David Campbell, Country Manager PNG 

David has over 35 years’ experience 

in product and business development, 

commercialisation of technologies, 

marketing, logistics and general 

management.  

Steve Knapp, Senior Consultant 

Steve is an experienced executive with 

strong leadership skills and 20 years' 

international development and 

management experience – including 

strategy, business planning, multi- 

stakeholder governance, business growth 

and organisational change, key account 

and supply chain management, 

value chain analysis, and facilitating pro- 

poor trade links.  

Other project consultant team 

members include: 

Andrew Hocking 

Andy Jones 

Eliud Korir 

Hesbon Olweny 

Liam Flanagan 

Richard Rogers 

Dr Ross Cutler 

Thomas Ngotho 
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Business for Development is a member of the 

Australian Council for 

International Development (ACFID) and a 

signatory of the ACFID Code of Conduct. 

ACFID is the peak Council for Australian not- 

for-profit aid and development organisations. 

Maintained by ACFID, the Code of Conduct is a 

voluntary, self-regulatory sector code of good 

practice that aims to improve international 

development outcomes and increase 

stakeholder trust by enhancing the 

transparency and accountability of signatory 

organisations. Complaints relating to a breach 

of the ACFID Code of Conduct by an ACFID 

member can be made to the ACFID Code of 

Conduct Committee. www.acfid.asn.au/code- 

of-conduct/complaints 

Business for Development has 

a process for handling any complaints about 

the organisation. Please direct your complaint 

to the Chief Operating Officer.  

ACCREDITATION

COMPLAINTS

CONTACT US

HEAD OFFICE 

contactus@businessfordevelopment.org 

PNG REPRESENTATIVE 

png@businessfordevelopment.org 

KENYA REPRESENTATIVE 

kenya@businessfordevelopment.org 

Business for Development 

10/134-136 Cambridge St 

Collingwood VIC 3066 Australia 

Phone +613 9008 9030 

www.businessfordevelopment.org


